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Programme Specific Outcome

1. Core Commerce Knowledge
Understand fundamental concepts and principles of commerce, accounting, economics, business
law, taxation, auditing, finance, and management to build a strong foundation in business
practices.

2. Practical Skills & Application
Apply accounting techniques and business tools in real-life scenarios for financial recording,
business decision-making, budget analysis, and tax computation.

3. Analytical & Problem-Solving Ability
Interpret financial statements, analyze market and economic data, and solve business problems
using relevant statistical and analytical approaches.

4. Communication & Ethical Practices
Develop effective communication skills (written, oral, digital) and understand ethical practices
and social responsibilities in business.

5. Professional Readiness & Lifelong Learning

Acquire knowledge that prepares for professional careers in commerce, finance, banking,
taxation or higher studies (e.g., M. Com, MBA, CA, CMA, CS) and continue learning beyond
graduation.

6. Entrepreneurial & Leadership Skills

Demonstrate entrepreneurial mindset and leadership abilities to start, manage, or innovate
business ventures in a dynamic economic environment.

Course OQutcome

Sr. Class Paper Paper Title Course Outcomes

No Type

1 B.ComI | DSC-1 Financial Accounting | After completion of the course,
Sem | students will be able to-

1. To prepare and analyze the
financial statements.

2. Acquire the basic concept of
accounting terms.

3. Record the different financial
activities & Practices
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2 B.ComI | DSC-4 Financial Accounting | After completion of the course,
Sem II students will be able to-

1. Understand the process of
recording and classifying the business
transactions and events

2. Understand the financial
statements, viz., Profit and Loss
Account, Balance Sheet, and cash
flow statement of a sole proprietor.

3. Abridge the ability to prepare and
analyze the branch account.

4. Acquire concept of departmental

accounting.
3 B.ComI DSC-2 Principle Of Course Outcomes (COs):
Sem I Management After completion of the course,

students will be able to-

1) Demonstrate understanding of the
role of managers in modern business
organizations

i1) Absorb various management
concepts, principles and theories

ii1) Examine the managerial functions
having an impact on the business

effectiveness
4 B.ComI DSC-5 Principle Of After completion of the course,
Sem II Management students will be able to

Demonstrate understanding of the role
of effective direction in modern
business. organizations

i1) Design motivation strategies for
business effectiveness

iii) Learners will diagnose various
styles and qualities of efficient
leadership, Coordination and
Controlling

iv) Identify the contemporary issues
and challenges in business

management
5 B.ComI DSC-3 Entrepreneurship 1: To Create Awareness Amongst
Sem I Development students about Entrepreneurship.

2: To Understand Theories while
applying in the Business.

3: To know about Foundation of
Entrepreneurship and its theories.

4: To identify the type of entrepreneur




Balaghat Shikshan Sanstha, Naldurg’s

YESHWANTRAO CHAVAN MAHAVIDYALAYA

Department of Commerce

Tuljapur

and the steps involved in an
entrepreneurial Venture.

B.Com1
Sem II

DSC-6

Entrepreneurship
Development

1: To provide knowledge and
information about Entrepreneurship
Development.

2: To provide knowledge and create
ability for setting up an enterprise
within given Environment.

B.Coml1
Sem [

SEC-1

Office Automation
Tools

1: To give Basic Hands-on
Knowledge of Word Processing using
MS Word

2: To provide Basic Hands-on
Knowledge of Spreadsheet Processing
using MS Excel

3: To deliver the fundamental
Knowledge of presentations using MS
PowerPoint.

4: To make students familiar with e-
mail account.

B.Com I
Sem 11

VSC-1

Application
Spreadsheets Software

1: To prepare students to Construct a
professionally designed and formatted
spreadsheet.

2: To Create various types of charts
and enhance charts with drawing tools
3: To Use named ranges, create a
database and perform sort, filter and
extract.

4: To use advanced formulas and
functions from each category of
functions provided by Excel.

B. A, B.Sc.

Sem [

GE/OE-1

Basics Of Accounting

Course Outcomes (COs):

1) Students understand concept of
Basic Accounting and apply the
knowledge in own business,

2) Students get the job opportunities
in the company due to the knowledge
of Basics of Accounting.

3) Students demonstrate ability to
work at all sectors and stand in the
professional life.

10

B. A, B.Sc

Sem II

GE/OE-2

Basics Of Marketing

1) Students understand fundamental
concept of marketing and develop the
plan for own business

2) Students get the job opportunities
due to the knowledge of marketing
management.

3) Students demonstrate ability to
work well with others communication
skill.
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11

B. Com II
Sem 11

MAIJOR-1
DSC-7

Corporate Accounting

After completion of the course,
learners will be able to:

1. Analyze the matters related to
issues of share capital and debentures.
2. Prepare financial statements of
companies

12

B. Com1II
Sem IV

MAJOR-1
DSC-9

Corporate Accounting

1. Comprehend the different methods
of Amalgamation and Acquisition of
Companies.

2. Understand the process of Internal
reconstruction.

3. Prepare the liquidators Final
statement of accounts.

13

B. Com II
Sem 11

MAIJOR-2
DSC-8

Cost Accounting

Course Outcomes:

The learners will be able to:

1. Understand cost, objectives and
scope of cost accounting, cost
classification, elements of costs, cost
behavior pattern.

2. Estimation and calculation of
pricing of material issue.

3. Explain applications of methods of
cost accounting.

14

B. Com II
Sem IV

MAIJOR-2
DSC-10

Cost Accounting

1. Calculate employee costs and use
appropriate controlling methods.

2. Determine and distribute Overhead
costs on equitable basis.

3. Explain various techniques of Cost
Accounting.

15

B. Com II
Sem 111

MAIJOR-3
DSC-8

Marketing Management

Course Outcomes: On successful
completion of the course, students
will be able to

1. Understand the dynamics of
marketing in business.

2. Apply the theoretical marketing
concepts to the practical situations.

16

B. Com II
Sem IV

MAIJOR-3
DSC-10

Marketing Management

1. Demonstrate the ability to carry out
market research projects.

2. To communicate unique marketing
mixes and selling propositions for
specific products.

17

B. Com II
Sem 11

MINOR-1

Business Mathematics
& Statistics

Course Outcomes:

1. To understand the fundamental
concepts of math and statistics.

2. To learn how to apply math and
statistics to business problems

3. The Objective of this paper is to
impart knowledge to students in order
to improve their Logical Reasoning,
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Ability and Interpretation

4. Application of various statistical
and Mathematical Tools and
Techniques in making logical and
scientific decisions in Business
Operations

18

B. Com1II
Sem IV

MINOR-3

Business Mathematics
& Statistics

1) To learn how to calculate
correlation, regression and index
number

i1) To learn how to apply correlation,
regression and index number to
business problems.

19

B.Com1II
Sem II1

MINOR-2

Fundamentals Of
Marketing

Course Outcomes: On successful
completion of the course, students
will be able to

1. Know the different aspects of
marketing mix and develop the skill
to promote the new

product in the market.

2. Evaluate the marketing function
and the role it plays in achieving
organizational success.

20

B.Com1II
Sem IV

MINOR-4

Fundamentals Of
Marketing

1. Know the different aspects of
marketing mix and develop the skill
to promote the new product in the
market.

2. Evaluate the marketing function
and the role it plays in achieving
organizational success.

21

B. Com II
Sem 111

MINOR-2

Fundamentals Of Cost
Accounting

Course Outcomes:

The learners will be able to:

1. Understand cost, objectives and
scope of cost accounting, cost
classification, elements of costs, cost
behavior pattern.

2. Estimation and calculation of
pricing of material issue.

3. Explain applications of methods of
cost accounting.

22

B. Com II
Sem IV

MINOR-4

Fundamentals Of Cost
Accounting

1. Calculate employee costs and use
appropriate controlling methods.

2. Determine and distribute Overhead
costs on equitable basis.

3. Explain various techniques of Cost
Accounting.

23

B.Com II
Sem 111

VSC-2

It Application In
Business

Course Outcomes:

1. After successfully studying this
subject, students will be able to
secure, share, collaborate and
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customize workflows to meet work
elegance.

2. Students will possess required
skills to be employed at a various
offices and administrative level jobs
using technology.

24

B. Com1II
Sem IV

SEC-2

Basic Banking
Operations

1. The learners would identify various
banking products and services offered
to customers.

2. Learner will understand different
payment and settlement systems (eg..
NEFT, RTGS).

25

B. A, B.Sc
11
Sem 11

GE/OE-3

Fundamentals Of
Banking

Course Outcomes:

1. Understand the basic concepts and
functions of banking in India.

2. Explain the structure and types of
banks operating in the Indian financial
system.

3. Evaluate the role of the Reserve
Bank of India and its regulatory
functions.

4. Understand modern banking
services including digital and e-
banking.

5. Apply fundamental banking
knowledge to real-life banking and
customer service scenarios.

26

B. A, B.Sc

Sem- IV

GE/OE-4

Digital Marketing

1: To aware students about Digital
Marketing.

2: To understand the recent trends in
Digital Marketing.

3: To Train students for Digital
Marketing profession.

Learning Outcomes: Student will be
able:

1. To Prepare a Professional Digital
Marketing.

2. To use of Social Media platform
for digital Marketing

27

B.Com III
Sem V

Advance Financial
Accounting

After studying these subject students
will be able to understand how to
prepare Final Accounts of Banking
and Insurance Companies and record
the accounting transactions and events
related to investment and
departmental affairs

28

B.Com III
Sem VI

Advance Financial
Accounting

After Studying these subject students
will be able to understand how to
prepare the Final A/c of Farm,
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Electricity and local Self-
Government.

To understand the role of salesman in
the changing scenario in Global
marketing.

To know the various types of
Customers, Salesman & skills of
successful salesman.

29 B.Com III Management Objectives: Management Accounting
Sem V Accounting is an essential tool that enhances a
manager's ability. This course is an
introduction to the use of accounting
information by managers for decision
making, performance evaluation and
control. The course objective is to
increase understanding of the students
about the concepts and techniques of
management accounting. These issues
will be addressed in the background
of fast changing global market

scenario.
30 B.Com III Management Objective of course is to give students
Sem VI Accounting a good understanding about the

concepts and techniques of
management accounting syllabus; it
will help student to understand the
background of a fast-changing global

market.
31 B.Com III Computerized 1. To benefit the students to work
Sem V Accounting with well-known accounting software

e.g. Tally ERP.9

2. To enable students to Process and
record the business transactions and
manage the accounts information
using Software.

3. To equip students’ "know-how" of
GST Functionality using e.g. Tally
Software.

4. To train students with required skill
for greater employability.

32 B.Com III Computerized To benefit the students with
Sem VI Accounting employability and to work with well-
known accounting software e.g.
Tally.ERP9

To enable students to process
advanced accounting and inventory
transactions using accounting
software.
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To equip students with advanced GST
functionality through Computerized

Accounting.
33 B.Com III BRFW 5. Objectives: To acquaint students
Sem V with the basic Concepts, Terms,

Provisions and Application of
Business Laws.

B.Com III BRFW To acquaint student with the Basic
Sem VI Concepts, Terms, Provision, and
Application of Business Laws.
34 B.Com III Auditing Objectives: This course aims at
Sem V imparting knowledge about the

principles and methods of auditing
and its applications.

B.Com III Direct Tax Students will be able to learn about

Sem VI the Direct Taxes with different
Income Tax Act with latest
Amendments.

35 B.Com III MSME Management | To acquaint the students about Role,

Sem V Setup, Working & Assistance through
Micro, Small and Medium Enterprises
in India.

To equip the students with necessary
management skills for effective

management of MSME:s.
36 B.Com III Advertising To understand the role of salesman in
Sem VI Salesmanship the changing scenario in Global

marketing. salesman.
To know the various types of
Customers, Salesman & skills of

successful
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